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Openmg Ceremony

SRR L Exhibitor Report

1 6 SRERNMEX (A-ZHF)
Exhibiting Countries & Regions

BHGR] HORIRS ks L REEE. PE S . B EEL SRR HAR WS PR, it EE. K
Austria, Belgium, Canada, China, China Taiwan, China Hong Kong, Denmark, France, Germany, ltaly, Japan, Netherlands, Spain, Sweden,
Switzerland, UK, USA

BEX RS ZIEM Exhibitors’ Comments on the Exhibition

95% 90.1% 94.1%

INAIR SRR SHEEIFETF INAREEHMARE HHEEIFELF ITIZHNCBB 2022
Concluded the exhibition result Agreed the visitors’quality from Intended to participate in

from satisfactory to very fruitful satisfactory to excellent CBB 2022 in Shanghai
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Exhibitor Report

SEREMNABERS BRAAXEZBERHEZE

Exhibitors' satisfaction with the arrival of target visitors

N, AEERIEE
Beer, craft beer 87%

B ®2h RED 580, Eeaen, 8

Liquor, rice wine, fruit wine, wine, sparkling wine, spirits

IEEERIRE. Rt (B8IKAK)
Non-alcoholic beverage, fruit juice

BAREL
Liquid dairy 60.2%
BRARER R

56.3%

Liquid condiment

RiEZm. B m

Liquid medicine, daily chemical products

54.2%

BIXERE, EERFEW

Restaurants, hotels, bar and retailing

56.6%

E%ﬁ%ﬁ*ﬁ*ﬂ%ﬁ‘]ﬂi%ﬁ Benefits Exhibitors Gained from the Fair
ANEFENF-RNER

Company, product & image promotion / presentation

87.4%

HHPEBRISERER

Maintaining existing business relationships

BESIRIE
Met up with buyers

SHEBEENER, Wsse
Preparing future business transactions,
doing business during the trade fair

77%

TIAERWE, HRMHES

Collecting market information, studying the competition

83.4%

SR HEE. NER. SIFkE

Seeking and identifying distributors/ new agents/ partners

73%

1Tl /BRI R IER I EAR

Established contacts with related trade
associations / government bodies in China

84.4%

*Z A% I Exhibitors can make multiple choices
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Visitor Report

X 432 By Region

243%  0.75%
3.82%

B *5R East China 418% 0.7%
it North China
terg South China
[iile7] Southwest China 7.72%
el Northwest China
B =it Northeast China 11.06%
Herch Central China
& /] /E%  Hong Kong,China/Macau,China/Taiwan,China 12.07%
m s Overseas

BR{ 43 2K By Position

Hith
Others
RERE
26.07% Decision-maker

FARAR

Technology

e o =8

HEAR Senior management
Sales

12.80%
FUAR =

Procurement Middle-level manager
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Visitor Report

1T\l 432 By Business Sectors

R E SR Equipment manufacturers 13.01%
—

B5FG . FEEREE Beer, craft beer 76.41%

BE. B0 REE G50 SE 2B

Liquor, rice wine, fruit wine, spirits, wine, sparkling wine 56.5%

IEBEIR. BERIREL R, X
Still non-alcoholic beverage, carbonated non-alcoholic beverage,
fruit juice, water 78.28%

B
R

Liquid dairy 52.53%

Liquid condiment 35.34%

B4 2 FEfm By Interested Product Groups

BT BN THRAMIR &

Processing techn. and equipment for beer

IREEIRRAEFRIIN TRATIR &

43.13%

Processing techn. and equipment for non-alcoholic drinks ~ 36.49%
N
FmEFAIRATIRE
Processing techn. and equipment for dairy 26.07%
I
Ht B RS ATIR &
Other alcohol prod. techn. and equipment 18.01%
I
VEVREL. RFPEAEU R R RN TR E
Seasoning, edible oil and other liquid food product. 23.22%
techn. and equipment I
BARMERSEERARIZS
Liquid food filling packaging techn. and equipment 21.80%
I
SEBML. EHRIITRIRSER
Process automation, control and IT solution 18.96%
I

WA FF L Z F 4} Visitors' Comment on the Exhibition

Liquid medicine,

®IAZE. B R daily chemical products 13.40%
FBUEE. AEREEN  Restaurants, hotels, bar and retaiing 12.91%
—
EIEIR Trade media 6.80%
-
Flthse Association 3.88%
-
K. Fhx University, college 14.97%
—
Hith Other 3.92%
-
WRETREM BT — M7k
Visitors may involve in more than one business category
BXEERATIRS
Peripheral technology and equipment 15.17%
—
TE
Parts and components 15.64%
Beafnassisrt

Containers and packaging materials

VIR RIR S

Logistics and transportation equipment

JREERL, IR

Raw materials, additives and reagent

RAERREFBERA

Liquid food production cleaning technology

Hith
Other

IR S TR
(multichoice)

95.4%

94.6%

FEIRELF FEIREGF
From good to excellent From good to excellent
WrEm. RANFEERE rEREFERRE

The variety of new products and
technologies

The quality of exhibitors

91.1%

I
AT

From good to excellent

RSHIBWAERI

Overall performance of the exhibition
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Buyer Delegations

55

LMl
Delegations

REEE), REERIMNEE. BE. B2, K REL Lm. BRGEFTUMESREWEFRIE, Hk TS TIEinTIsEsR.
During CBB 2020, above 55 visitor delegations of the leading brands from beer, liquor, red wine, water, drink, dairy condiment,
etc visited CBB and absorbed more professional end- buyers which get the powerful support by industry associations.

TSk 4> L3 HF Key Buyer Delegations UTHER RS 5%E)
l&;H Beer kM / H & Condiments / Daily Necessities
SLEE  TSINGTAO SR KINGSTAR Zstain LEE KUM KEE R FUJI OIL
#63E; ~ RESOURCES SNOW  EEE I ASAHI FKEEESL  SHUITA i COFCO OILS & OILSEEDS
EFEE  ABinbev FOHAEE  CHEERDAY %l DONGGU EEe DAODAOQUAN
FETESE  YANJING eI TAI SHAN ] QING XIANG YUAN  Z2I|chE] AMWAY
BETIESE  ZHU JANG SIS HAIDILAO FEEE  YIHAIKERRY
=+ CARLSBERG
Bif / # & A Liquor / Wine
BMNFE  MAOTAI PU)I|BBE ~ LANGUJIU
HERE WU LIANG YE BIKEETF  LAOBAIGAN
SEEZ LUZHOULAOJIAO EEST/NE  JIANG XIAO BAI
ESE=S JIAN NAN CHUN e JIN PAI
ZEH GUJING Ch¥SEE  COFCO WINES &

SPIRITS

IKFH SWELLFUN K CHANGYU
7K / ¥} Water / Drink
T[AJ5%x  COCACOLA \kBEhE  DANONE
kS  NONGFU SPRING SRRl TOYO PACK
fEIATS WAHAHA S HONG SHENG
EEAj5R  PEPSICOLA HE£E5  BAIXIANG FOOD
Zi—>\  UNI-PRESIDENT LY ZHENZHEN
Eum{g TINGYI tﬁ{i OISHI 1 CHINA BRFW CHINA BEVERAGE $080
= SUNTORY BSLLT 57K LAOSHAN R
JAFIEE  DALIFOOD
#|.& Dairy
ERER v REREEEE] WANT WANT
J¢BAZAl  BRIGHT DAIRY oY) WEICHUAN
SEHEER| MENGNIU EERE YAKULT
YR VITASOY ExIl XUEBAO

*LA_E/9CBB 20203893 3E 3R H
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Accompanying Activities

FUEFTERMIARRS

China Food Industry Development Conference

=) ﬁAE¢?§mILME¢M FERIHWNS. 2B8mT
WMREIRAZRS (TC64) . 2EERTIRISBHAESER
SHEED, kAu"FF SHEET, aRlSREAENE
M +A 'ERfERESA" AEE. aRTlhe. 22 &
A, FARBRRT. KERRREAZRI00RASIEIL,

The Conference co-organized by National Food Management Center
of China Light Industry, China Light Industry Machinery Association,
National Technical Committee 64 on Food Industry of Standardization
Administration of China, and National Food Industry Vocational Educa-
tion and Teaching Steering Committee, with themes of “Countermea-
sures for high quality development of food industry under the
background of normalization of epidemic” and “Development direction
of food science and technology in the 14th five year plan”. More than
300 representatives from food industry associations, enterprises,
research institutes, universities and media attended the conference.

FFIEIHIMW"%AE
BEAT XS

- maa;mmme
20204108148 - 1:73

PERTIWNS/NE RESEST Ke

The 2nd Enlarged Meeting of the 6th Council of
China Light Industry Machinery Association

FREERS "HEERE. MHEHERARRERES (BR
CBB) " RHEAZETr. TERIHUNIHSFACBBREMNEIIRNM,
LT hERS R I TIL AT RIE A RABUSAIBHL, [ERRS
MEEEEWHORRED, Z7ETRERSRERIINBERREM
HERTIZRORHEECR,

2N E, CBBREENSHAILRHF T MRE, BRERMm
AT AV S FERATA IS ER.

The Enlarged Meeting held onsite of CBB 2020. As the organizer of
CBB, CLIMA has witnessed the rapid development and achieve-
ments of China liquid food machinery industry. Because of the
unremitting efforts of excellent equipment enterprises, China liquid
food industry has been developing rapidly and the market sustaining
prosperity.

At the meeting, the award ceremony was specially arranged by
organizer, to thank to the enterprises of liquid food machinery
industry for their over years’ strong support

g aBERm I ERSELR

International forum on traditional fermentation food(IFTFF)

RRSWHFEELREFINE. FERARREDSIES, TEEM
EETHRRED, ERTPESHEFRRSERAEND, MEK
WITFRED. FEITRERRE. KETWRZAERSE, dE
TiEkebet. WRRIWAFEXREHRR, FEEMERUNHEEE
BERGER, TERRRNSEMBRES, PERmABIMR
RITDEFEEEE, SRMOKAN. ERREAFTISRASH
THREFERRRWY, %Egmﬁ%ﬁﬁ~ﬂﬁmm‘%ﬁﬁﬁﬁﬁﬁ
W200FFHAERSIMFIREN

The Forum steered by China Biotech Fermentation Industry Associ-
ation and China Condiment Industry Association, organized by
China National Research Institute of Food and Fermentation
Industries, co-organized by Beijing Zhongging Heli International
Exhibition Co., Ltd. and Zhongkai University of Agriculture and
Engineering. More than 200 representatives from domestic
universities, scientific research institutions and traditional fermented
food enterprises attended the Forum.
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Accompanying Activities

The ifliative alma ta see Coca-Cola eventually reach 100%
reoyelable packaging and collect and recycle as many bottles and

cang ag It sells by 20300

[

2020 ERS R EE R HIERHICIA
2020 Intelligent Manufacturing Technology Forum
for China Liquid Food Equipment

FIRICIRBIE THRXRABRR. MBAFELL. bl TR RS
HhiER. BER, BSNARRESRA. BRTHEER, TSR
HiE, FeRE. K. REFR. ERkREESEER, &
ﬁi?ﬂﬂ%?ﬁ: . BTERIRHAEL, SRS 'R TIER
BRI,

Around technology development trend, customer market demand,
industry intelligent manufactory, and the themes of green develop-
ment, innovation-driven, upgrade service, and international develop
trend, the forum released the new products and displayed the latest
scientific and technological achievements, leading the liquid food
industry to a highly quality development. Relative scientific research
institutions, well-known end-user enterprises, top-class equipment
manufacturing enterprises and corollary parts suppliers were
invited.

EY

20208 ERARARES

2020 Newly Launch [Eyjeer Presentation
! ¥
=

2020FEIREF AR
2020FEIRFEFRER SR
2020 Newly Launch of Beer Presentation
2020 Newly Launch of Beer Area

CBB2020#F @Bz, MW, 5%, B/, &=, I,
AN BRESN2020FERBERRAHS, ST
UHEIE 2020 FEEBE mmEs]" .

Joining hands with BrauTechnich Akademie, CBB 2020 held “2020
Newly Launch of Beer Presentation” together organized by now
Breweries, Tsingtao, Budweiser, Yanjing, Zhujiang, and StarBrew.

20201REIEIEBIFT IS

2020 Beverage Intelligent Manufacturing
Innovation Technology Forum

RECIEESIRE TR, EReiiEs, N, RE. 12
FI5H, RO TIREAIE IS B,

Focusing on digital and intelligent transformation of beverage industry,
the forum fully discussed the intelligent manufacturing innovation
trend of beverage enterprises from the aspects of develop trend,
equipment and technology.

ISR

Doemens Technology Forum

QL SEREINA OBESHERRA

MR AR - SEERANEC SBRRAMAER, 1§
EFNEERREE S REREIFHRE = SERNEER
AERERBEARIBIFOR,

@Production and Filling @Hops and fermentation

The forum is consisited of two themes about Production and
Filling Technology / Hops and fermentation Technology, the
leading brands of KHS,HEUFT,GEA,Ziemann Holvrieka,Fermen-
tis,Lallemand,Yakima presented speech for advanced technol-
ogies and innovativie brewing.
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Accompanying Activities

cice®’ T EE RS E
Craft Boer ‘E a iﬁ ﬁi
2620 China Intornational Craft Beer Summit Forum ~
B ﬁﬂﬁﬁ‘,@&‘ﬁﬁi _

Doemens Beer Tasting Class

20 hizn e

“akteciif®
. T

ARERBHOR

FEFTEEFREREESELR

2020 China International Craft Beer Summit Forum

FESREF ST EMSRBELREEOW. RIS R S R
N - N \ T N HrE B MR
AR, BEREOTTR, EEREEESRIFME, FHmitR. .
EFRNEIRT S, HRENFEURBREEEETREER Doemens Beer Tasting Class
B,
[MEERERESRE | RERSIPEREN, REBFE, HIR
The topics of this forum include beer development trend analysis, AR R H R,
raw material manufacturing and control technology, beer flavor
analysis and optimization, beer yeast breeding and evaluation, new The Classes, that gathered a large number of beer brewers, brewing
product development, production line efficiency improvement and enthusiasts, take you to explore the new world of beer with your
optimization, consumer science, craft beer equipment development, taste.
etc.
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CBB 20208I5RiR T 25T
CBB 2020 InnoSolution Mart
CBB 2020 X @ eIFEIRE RS
; ; [BIFRAL=ET] 2F5E, RERSUER. FREM.
CBB 2020 International Beverage Innovation & Concept Forum 4\@%@;;;5%%0 LX%%EF;%‘ %F%%${%E;E§?§ﬂ%§gg, fes
ZRRE IR T A WA TIENIERE ST F 1L I8 R mAE

BEIR. 7RE. RENREHERGRTWIVKR SIF SI=stk, BY¥E,
Talk about the current situation, innovation, creation, and practice of The InnoSolution Mart branded new appearance on CBB 2020,
beverage industry with Pepsi-Cola, Yakult, and Niayukii. which gathered numbers of innovative products and customized

solutions. With the form of centralized display of various types and
products, the Mart built a convenient platform for business matching
and experience exchange for more professional visitors from the
brew and beverage industry.

LA LR RS SR



BEET

Statements from Exhibitors

HTF, HFHRBAEAERAITIWEIERIOHGER, FEEHFUR
ARIEFA, ITBEREGIEEHE, PAORESHRVERE”, 28R
SREEEER, TREE—MCERT AIEF e, S8TE
WZOTEEA, ERIRNIGR, ERFCHRERBEE DT,
18£9CBB 2022, EZiER!

IIDEEFRTNMRNEBIRAT A=E BEER

Rgf2020EERRE. IREBSNIERARIRER(CBB) HUESIIAR,

IERRRSEE R, EXRITURRSE, FulPImeR
DERASRAHPEEENHEBFH IR TEREREE. KA

RS, HE. RSERERR. RSBURF TS iERTHATE
FAXAFISES]. BCBBREAHEEF, BIEECBBANIF FHEE.

T —ESBERE. 1EH(118£920225CBB!

NI URERIDBIRAT] SR SRR

CBB 20207EAZRAVHREIEIF PRI, S Rmi TSR TED!
REESFECBBRES ERTAIAN plusEiEE#E2650pph/Et&E/£ 0
BBV, |2RE, BUSTRIFIIRTAR.

Bk, REEQTEREMAEmALTIELRRA, HiEHES
BEBHESPBRNERNERSE, AEFREFSEFIBRGE.
CBB 2022, FAIRIAHEL!

INERIEEETMROBIRAT KRE SEE

#iE820205F CBBAREVSEIALI. ROMBSIED T3 AEAHRHX
—XnEsNERTFAE.

RRBRE, PREVMERETE. TARTRESSNER, B<A
Ei,m;j;%ﬁ{&?iﬁ; REERBEMIE, MWrHF—R, HMERRFR
TRIETNRE,

FRENEIFCBB022 M N AR EMBESIER, FRENEELIE
HHERRERESRE!

BIEPREIIWNEIRAS SEIRE BHEK

CBB 20201 £ HGERIGANGRANET FIIED, ORISR JRSR
mBFETIEFYSHIENEER! BRAE/ RIEATILRS
ERNEECGNLNERIRE. IRHE/\NSE&EFEihEeamRE
FATARZROREFT. B RS/ RIEREELURRERI
ARBAHEM, H—THRREREERIUARIRE QRSB #
BEFPYSnEEEEANEIFER, CBB 2022, 1HkJERIEER!

BRRES IR ENAIRAR ERE BEEIR

CBBIEAIEMEREAAISAN R T R, CBB 202075 aimmiznY
BER TR IIE, BEMT A EE ERIEI R AIEE TED!
EMBEERS LR TITIRSCHISF AR ERRE, MAKEELR
REERRR. TETAPETEERS, WEITHENRERER, #FE
SEF#T 7 HRENEMTE.

ok, EMBFREMAELTEERRESTERRETEATRN, #
BEFESHENER. CBB 2022, FH{IBH!

LEEMREERHBRAT ERFR EEK
RUSICBBAZSEEANX MIWET TS, EREEENRRES L,
RNERSHPER, T SEFAZENES), ATIERTEER
FRA ST RIL. CBB 2022, F{NGHHESESTIL
FapRT R, SRR TR RERKBEC—IE.
BRIEEERIMAERAR RIE EFK

B RS ENTTEDHE—BAY T BESCBB 2020, CBB 202012 T
WiR, EFTHEZNESEICz, RENEHTE#ER, KHSRHRHT
Wk, FSFTEENER, AERSERRITERSY. FR
BIHE, BREAUEERANBWR, MARKRIESIK. IHFIRILEM
DAREENZEARRGEE HIRIE. BSCBBRERAGL SRR

. EBRE!
KHSRHEHT B3 KPHEXEE

BAIRBINGL T 5 AR, BEMBSSIMCBE. SFARNStHhERT
EIBRINE, (BORCBBHEIFIEIFESENE 38, EMCBBHR
B LigkZE, RERERGEkNY, BIRESBRTL., HER
FZEHEEMZBIRN, BEERECBBXIMES, [RAIER
FIEMEZMKRAR I TWATHE.

MBETERRN RREEERATE BI% SEE

CBBf A MEA ARSI DRNRERES, ) T RIAERIIT
ReETUErENAR. REERRBERARETRE, BRIMKA
RENMISINXERS, WAl TIFRIFEEES .
ERS, BSIEDSRUTXE—NERRRTE, RRMRELTHA,
HARE2022 F RS BRI AR WE !

GEARRE XIE=F IRHFNERRARUERREE

SFNCBBRS, BB ERBIERERIUN AL BRI TR
#1, SLEWS. BETHEMMECBB—IRER, METREARNA
EATUREER, AERS, B ARENRIRER, i miE
AT SNEES AR 7R, B2 7TUAHEaIX
. FETENESR, TN ERBRNEEMTWARIERTS
EBMLTIE, IECBBRMABME—LSR K, BEBIRS IFIE+F K
ENTIVALSIRS, NERBRNENENTRERRETFE. &
IEBRIESHFCBBIIRRE, HTCBBM LT !

R EEEEIMARAT KME BEE

RUSICBBEZSEENRSTE, 1LH(IEBEESIEERIREHTIAY
A RMNERANEENR. SEEREEEREEMNM, BFH
RISEeM T EES T RERNEHLSMET. HISENEREINAT R
MERDENMRSTERRMEATER R, SI/ESREFE "
WA, BHE" BREZREE, M "ERS, FHRHE" NEEER, %
ST B SISk,

ESEERIRARAT TETE BEEIL

20205 (B+E) FEEMmRE. XHHERAREERESTHR
ETER, BERRBNFEFARTEEEL, BXXES CIRAAZD
i, EMARIMERH. FAORSERSR, WRIMEERSIEER
IEFAIERL, BaT CBBRYBFIFS, FABRETFRIRRNER,
B AR R EN TS P ER A RS EFERAR.

TR RESCBBHITIRANGE, FECBBRRHATAIEFE
REIR, BUHRNEESTW ARSI RRTRINRR, BFHLE
BRIk, HEBUSEARAIMHL!

WFREBEEMHERAT FEL EFK

*AERFE AR
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Statements from Visitors

CBBRITAIR=, TEHIEEITEEENELD, BEEINIAR
THTE! EXEMIVAERER, BRNRRES! SFREHH
—&F, RNEHESHEERRE, Bkl ESERNEmR, &
BT ERIIENRS, ENeSHTF Ml

[ElAIZN
% WA

CBBRERYANERZSTD, FEAS AIRIISHE! RaghiXfh iz,
ESFRXMIFNIRESEINCAEE. TFMRERE, RERH,
BHKIA, REAHHERERRELNER, WRFEmEETIL
ZZIEEEUTEJJ?EVEﬁﬁo Hle—ERFEEAMES5CBBE—RR
K!

T HERTIEERIDBRAR
TEE Bl

BIESMERSVCBBRET, SFEHUETEERRE. RAHIER
ARRERESONERIA, SREUVRES. HEZ, EmRE
B, ZRBEFMTEESFNLAENRS, BETS, AEDDR
#! CBB 2022, HiIEEELRKRHY!

RRBRATAR OB ER AN L E AT
XZiE ik

SERWTIABT, CBBRIED A LIEMIF BRI 20—IA1 Tl B
=, LEEREER, BREDIERNDFCBBRIRINS. REIAmE
RERE, Fiek. R FrrmeEessHE, WREEANIsEEY
HERTERR, ARBTOBUXNPAE—RNFEIFE, 20225,
R EisBRE!

gE—tedl (PE) REBRAE
e THEID

REREZBENNCBE 2020 NS, NMRBSITENRHKICIR, il
TR RISEREARNRRESOMES, BEERE! BUINES.
e, AT ESEEIER R, ERAFHRTNE, U
TR4E, FITIHAR, BRTRERRESKEIIESE, S5RF
I HEMREER, NERARBMMCERIREE T B, —iEkE
i, RERZIMEZIR, BBCBBEDSRIEOERSHIERHE!
20225, BH—ELBABFRSM.

LHOHERINBRAE
WRE RmEEPOSEENE

FREEEZEBETIVHAERES, SRIETRNERTTUIAL
RMISEAIE, THATITIANERARREES, BgiCBBAES
FENRHRE R FIFE!

BREE (IRM) BRAS
WF BAREPEK

RIREBHINEFAICBE 2020BRARFIEN. BHEHE. K=
&, ICRREE. BRRA, EIRSRSIHER, N7l RREM
TS

PNEEERAERAT
RN B IRE

ERZREED, BEEENHISDMEMLHET, ME—ECBBRE
SUHED, WEMITIERREAOIER. REEAINER
o, KR, BEHFE, RUTERREERNES. 8%, 9
RERMERUBRER, RORRTRARR-IEHRRESTM,
AEFEIWRENERER, FRINT. Rk SRSk
ERmERBIE, ATUEHTESKFHRZRNRZFES, 202254
CBBEIZ, AIUAEL!

MR IR SR BIRAE) FEHA T
EPEETS SR IRFRA BT RRhe s

FEHASHER T, AEESNNSEEILEAS. BEHE, ®MNE
T FEESHIHEURATIA—EEHEA, FREEX. BigfCBBA
RENESHTHIFRHAYSS ! BRfFCBB 2022!

B C{AEER
whE BEEAFEIERARE

ESFIAT, FEEEEXHARNEIRSEB LIRS
WATRIEFABIERREREA BAHRERAK, RFEN
PEFMEIAINEE, ECBBRANMUESL T ZMEMRB MRl
ANF, BT SRENIRE minkENA. E£CBB—T4h, &5
EENEEEMEREHTIINEEFRE Bn, SERRIE
MR, BAAIEE, MHREATRAEHRARZIRZ k. HH£CBB 2022!

ASESFAAL (5EH) BROBIRAS
E BERANRERSHIED

EEETUNAEER, REVEBESTHUER, THBRTEE
7k, O ETREAMREHTY, REFEHSMUUARE, JNf
REHMRES, ZA. fTfE, NEEERSUskEEe. o
L. CBBAEATRTIMEIRFS! 20225, Ligsl.

IR EIRER O BIRAT
FBEAN FFRBK

BIYSINCBB2020M L T RS, BN EFEENN THRETRES
EEARNER, TUSESENERTEESRR, EKIR, 7
B, LMEMRTINEEREALENRHISMNES, REMRT
TR BREERTAH, ERETELINRBIA T T 28 B KESITIRY
EEIAE, NEHATNREER, hEGSIT AR OEIIRENE
2%, NECSEFFIRERFFCBB 20227!

HERIRAE
R RELIEm

BIXEVICBBES, EEFR, AKBE THRITH. BRI TS
REBRTHENMNTRIIRA, 2N T EEBHREFNHHED
MRIFSE. SreaRiEERESaE T BT TREMB R
BE, TE2022F68H =, H—EBk!

AtEkEE TR RHERAE
ERE RFEPOER

*ULHEARD R



CHINA BREW 2022
CHINA BEVERAGE 2022

2022(E+HE)PEEPFRE. REFERARLEERES

THE 15TH INTERNATIONAL BREW & BEVERAGE PROCESSING
TECHNOLOGY AND EQUIPMENT EXHIBITION FOR CHINA

20225108 October, 2022
i - ki

Shanghai - China

BEEmMmMIMaFETIES

Professional Event for the Beverage & Liquid Food Industry

FhEA Organizers: R PP BT Co-organizers:
rhERZ TS tREPEENERREGRAHR
China Light Industry Machinery Association Beijing Zhonggqing Heli International Exhibition Co., Ltd.
HERSEEEAFRAR RREERE (L£iB) ARAR
China National United Equipment Group Co., Ltd. Messe Muenchen Shanghai Co., Ltd.
REREEER
M Miinchen GmbH R =
csse HEnGen S 3 5MZF BEL Overseas Supporter:

BEMMZEFISEIRSSERLES LM< (VDMA)

VDMA (German Engineering Federation) Food Processing and Packaging Machinery Manufacturers Association
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